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流通とＳＣ・私の視点 

2010 年９月８日 
 

近未来(2020 年)へ向けてのレジャー動向(その４)!! 

（流通とＳＣ・私の視点 1311 より続く） 
 

（２）この10年間で増えた時間・今後10年間で増やしたい時間(性・年代別) 
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全  体 3,110 37.7 80.6 49.9 45.2 13.4 22.4 24.3 12.2 20.5 19.1 29.0 7.7 22.3 21.2 25.0 14.4 15.2 8.6 11.4 13.9 25.6 25.7 

男性全体 1,512 34.6 81.6 49.1 38.0 13.5 22.4 23.7 11.6 17.4 16.3 29.2 8.6 22.4 15.0 20.4 13.5 16.1 2.7 9.6 10.6 27.1 28.0 

10 代 88 40.9 78.4 45.5 61.4 9.1 20.5 29.5 35.2 21.6 34.1 9.1 2.3 20.5 13.6 19.3 17.0 28.4 11.4 1.1 14.8 23.9 26.1 

20 代 192 34.9 83.9 52.1 58.9 14.6 21.9 26.0 25.5 24.0 22.9 45.2 5.2 17.2 18.2 26.0 17.7 34.9 6.8 5.7 9.4 35.4 20.3 

30 代 302 26.5 83.8 46.4 40.4 10.9 17.2 20.2 15.2 19.9 17.5 35.1 4.0 18.2 14.2 22.5 9.6 20.9 3.6 21.9 8.3 35.1 21.5 

40 代 221 24.9 81.9 41.6 41.2 10.0 15.4 17.6 9.0 12.7 10.9 25.3 3.2 13.6 12.7 18.1 11.3 11.3 0.9 22.2 11.8 24.0 21.7 

50 代 266 28.6 80.8 47.0 34.2 12.0 15.4 15.4 4.5 15.0 10.9 22.9 7.1 20.3 10.5 18.0 11.3 12.4 0.8 4.1 13.5 24.8 25.9 

６０代以上 443 47.2 80.1 55.3 23.8 18.3 34.1 31.8 4.1 15.8 15.1 29.1 18.1 33.4 18.3 19.4 16.0 6.8 0.7 1.6 9.7 21.4 40.6 

女性全体 1,598 40.6 79.7 50.7 52.1 13.3 22.4 24.9 12.8 23.4 21.7 28.9 6.8 22.2 27.0 29.4 15.2 14.5 14.2 13.1 17.0 24.2 23.4 

10 代 110 51.8 86.4 47.3 78.2 17.3 18.2 31.8 51.8 24.5 51.8 12.7 1.8 20.9 20.0 31.8 29.1 23.6 36.4 - 12.7 30.0 20.0 

20 代 195 41.0 87.2 49.7 67.7 10.3 20.5 26.7 33.8 35.4 51.3 39.5 5.1 12.3 39.0 33.8 18.5 32.8 33.3 13.3 19.0 28.7 18.5 

30 代 241 33.6 85.5 51.0 55.2 7.5 17.0 20.7 14.9 29.0 18.7 39.4 4.6 12.9 41.9 26.6 12.4 17.0 14.5 40.7 14.5 27.0 16.2 

40 代 262 33.2 82.4 47.7 58.0 7.6 18.7 21.0 6.9 25.2 14.5 33.2 6.1 15.3 22.9 26.0 10.7 17.2 9.5 23.3 17.9 27.1 20.2 

50 代 269 35.3 79.6 48.7 47.2 8.6 19.7 23.4 4.1 21.6 13.4 23.4 5.9 20.1 19.7 26.4 8.9 10.0 9.3 4.5 20.4 29.0 23.0 

６０代以上 521 47.6 71.6 54.1 39.0 21.7 29.8 27.4 3.1 16.1 13.4 24.2 10.4 34.9 23.0 31.9 17.9 5.4 7.1 2.3 15.9 15.9 31.1 
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全  体 3,110 10.6 26.8 21.6 7.0 11.5 24.8 50.8 10.2 7.0 17.7 14.7 13.4 50.6 27.5 46.4 31.5 23.5 15.2 10.3 15.0 25.6 25.7 

男性全体 1,512 11.3 28.9 22.6 6.9 10.5 24.5 46.6 9.4 6.4 13.1 18.5 14.3 48.7 21.7 39.4 29.0 24.4 4.6 10.1 11.1 27.1 28.0 

10 代 88 10.2 27.3 17.0 13.6 8.0 31.8 44.3 17.0 8.0 21.6 25.0 6.8 27.3 20.5 30.7 20.5 42.0 11.4 6.8 11.4 23.9 26.1 

20 代 192 13.5 22.9 18.2 10.9 10.9 33.3 47.9 16.7 6.8 19.3 30.2 7.8 50.0 32.8 43.8 34.9 45.3 12.5 18.8 17.2 35.4 20.3 

30 代 302 9.6 23.8 14.6 6.3 5.3 23.8 44.7 12.6 10.3 14.9 19.5 6.3 54.6 23.2 43.0 32.8 33.4 6.0 25.2 9.3 35.1 21.5 

40 代 221 9.0 24.0 19.0 5.4 6.8 19.5 50.2 10.0 4.1 10.4 12.7 9.0 46.6 19.0 44.8 29.9 18.6 1.8 11.8 14.0 24.0 21.7 

50 代 266 8.6 28.6 21.8 4.5 9.0 18.0 41.0 7.5 4.1 10.2 13.2 16.2 48.9 15.4 35.7 25.2 17.7 2.6 1.5 12.4 24.8 25.9 

６０代以上 443 14.4 37.9 33.2 6.5 17.2 26.2 49.2 3.4 5.9 10.6 17.4 25.5 49.4 21.2 36.1 27.3 12.6 1.6 1.1 7.4 21.4 40.6 

女性全体 1,598 9.9 24.8 20.7 7.1 12.4 25.1 54.8 11.0 7.6 22.0 11.2 12.6 52.4 33.0 53.0 34.0 22.6 25.2 10.5 18.6 24.2 23.4 

10 代 110 10.9 23.6 16.4 10.9 10.9 27.3 61.8 31.8 11.8 40.9 20.0 8.2 35.5 43.6 43.6 38.2 47.3 50.0 7.3 21.8 30.0 20.0 

20 代 195 14.9 21.5 17.4 10.3 13.3 37.9 65.1 27.2 14.4 41.5 27.2 12.8 58.5 63.1 56.9 43.1 42.6 51.8 30.8 24.6 28.7 18.5 

30 代 241 10.8 23.7 17.4 5.8 8.7 22.8 57.3 19.5 8.7 30.3 15.8 8.7 61.8 48.1 56.8 38.2 37.8 37.8 29.0 16.6 27.0 16.2 

40 代 262 5.0 20.6 15.6 4.6 4.2 15.3 49.6 7.3 5.0 19.5 6.1 13.4 53.8 27.1 54.2 35.5 25.2 25.2 8.8 21.4 27.1 20.2 

50 代 269 5.9 23.8 17.5 5.6 7.4 22.3 50.9 3.0 7.1 14.1 5.2 10.4 50.2 23.4 52.0 32.0 12.3 16.4 - 19.3 29.0 23.0 

６０代以上 521 12.1 29.6 28.6 7.9 20.7 27.3 53.0 2.7 5.4 12.1 6.9 16.1 49.9 20.3 51.6 28.0 6.9 8.8 1.3 14.8 15.9 31.1 
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